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Dear Parents and Carers,
New Term

Welcome back to Hawthorn for the second part of the Autumn Term - always a very busy
term here but a lovely one too. We are already making our Christmas preparations and have
some lovely events in store this term such as the EYFS Nativity, KS1 Christingle, KS2 Christmas
Concert, and Carols Around the Tree. More information will follow on each of these events in

the coming weeks.

Remembrance Day

On Wednesday, we will be holding our Remembrance Day service, for children only. We will
gather on the playground to hear our Ambassadors read some war poems and will then
observe a two minute silence as the flag is lowered. We will be talking to the children about
the importance of Remembrance Day and why many of us choose to wear poppies at this
time of year. Children who belong to Rainbows, Brownies, Guides, Beavers, Cubs or Scouts
are invited to wear their uniforms to school on this special day.

Children in Need

Next Friday (13th) we will be raising money to support Children in Need. Every child is
invited to wear something spotty as part of their Mufti clothes for the day in order to support



this event. This could be a t-shirt, jumper, tights, socks etc. If you haven’t got anything spotty
at home, then you could use your imagination to fit the brief, e.qg. wear spots on your face
or cover your clothes with spots, etc. We are asking for a donation of £1 to support the cause.
Please make your donation on ParentPay.

Pumpkin House Challenge
Thank you to everyone who took part in our Pumpkin House Challenge! We had so many
entries! Congratulations to Air who were the winning house overall! Individual winners will
be announced in assembly next week!

Friends of Hawthorn

Friends of Hawthorn will be holding their Christmas planning meeting on Wednesday 11th
November - 7pm at the Kino Lounge.

This is a meeting to plan the upcoming Friends of Hawthorn events and everyone is welcome
to join.

School Photographs
JS Photography for Schools visited school this week to take photos of children. You will be
emailed directly by JS Photography for Schools with a proof of your child's photograph. Any
orders should be placed online using the details provided. There is no obligation to purchase
the photos. Please order by 8th Nov for free delivery to school. After that date there will be a
delivery charge. Please direct any queries direct to JS Photography 01773 717984.

Playground Champions

This week's Playground Champions are:

e Blake
e Barnaby F
e Shaun

Well done everyone!



Have a lovely weekend.

Best wishes

Emma Jacox

Head Teacher

Reception Intake 2027

Applications are open for children who will be of school age next September. You can apply
for a primary school place on Apply for a primary school place | North Northamptonshire

Council (northnorthants.qgov.uk) We would be delighted if you consider Hawthorn for the

start of your child’s education. We have several school tours taking place throughout this
term. Please ring the office on 01536 512204 to book your place on one of our tours.

Autumn Term Clubs

Please see below for details of how to book onto our Autumn Term 2 clubs with EcoCoach.



https://www.northnorthants.gov.uk/primary-school-places/apply-primary-school-place

O,
£:¥z\ ECECOACH
\?J

- CIC — REGISTERED

gll;lMARY SCHOOL

SPORT. MOVEMENT. FRIENDSHIPS.

BRIGHTER FUTURES.
SAFE 9 ACTIVE @ SUPPORTIVE y A VIN
Asafe and Fun, engagi Caring staff 2l vg NV
welcomiba Pl e s iy MAFKﬁlwps'

environment every week your children

KS2 FOOTBALL
CLUB

M STARTS 67 NOVEMBER 2026
T STARTS 4TH NOVEMBER 2026
7 SESSIONS 6 SESSIONS
(NO SESSION ON 11TH DECEMBER)

YEAR GROUPS:
» YEAR GROUPS:
e RECEPTION, YEAR 1 & YEAR 2 éa | e YEARS 3- 6

TIME: ‘ COST PER SESSION:

3:30pM - 4:30PM £5.50
HOW TO BOOK BOOK HERE

PARENTS CAN CHOOSE TO BOOK
INDIVIDUAL SESSIONS OR THE
WHOLE TERM.

THERE ARE PLACES RESERVED FOR
FSM CHILDREN.

IF THESE PLACES ARE NOT FILLED,

THOSE ON THE WAITING LIST

WILL BE OFFERED PLACES.

IF THERE'S HIGH DEMAND, WE WILL
CONSIDER ADDING AN ADDITIONAL
COACH TO ACCOMMODATE MORE

WEDNESDAYS
KS1 GYMNASTICS
CLUB

DISCOUNTS AVAILABLE

WE'RE COMMITTED TO MAKING
CHILDCARE MORE AFFORDABLE:

|
15% OFF FOR FAMILIES ‘
WITH CHILDREN ON
FREE SCHOOL MEALS (FSM)

[

© 00 ©

10% OFF FOR NHS,
MILITARY, OR BLUE
LIGHT CARD HOLDERS

TO CLAIM YOUR DISCOUNT:
B2 EMAIL GREENOFFICE@ECO-COACH.CO.UK

WITH A PHOTO OF YOUR EVIDENCE CHILDREN.
(FSM ELIGIBILITY OR YALID ID). 0 BOOKINGS ARE FIRST COME, e SECURE BOOKING
) WE'LL SEND YOU A UNIQUE FIRST SERVED, AND ONLINE —_
DISCOUNT CODE TO USE WHEN BOOKING. PAYMENT ONLY. B8 ONLINE PAYMENT ONLY

WE'RE LOOKING FORWARD TO ANOTHER FANTASTIC TERM OF (433 you THEREI
S em——

SPORTS, TEAMWORK AND FUN!
0
I V;\ Eg%?&“ PLEASE CONTACT: ‘ @ WWW.ECO-COACH.CO.UK
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House Points

It's tight at the top! The Pumpkin Challenge has made a difference!

Fire: 541
Water: 606
Air: 621

Earth: 622



Attend Today, Achieve Tomorrow!
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Willows start the term as leaders! Well done!
Willows: 99%
Apples: 98%

Ash: 98%
Cedars: 98%
Maples: 97%

Redwoods: 97%
Silver Birches: 95%
Cherries: 94%
Elm: 94%
Oaks: 93%

Bay: 93%




What Parents and Carers Need to Know About... Advertisements
Aimed at Children

AtThe National College, our WakeUpWednesday guides empower and equip parents, carers and educators with the confidence and practical skills to be able to hav

age-appropriate conversations with children about online safety, mental health and wellbeing, and climate change. For further guides, hints and ti

. 1 “
"\I.Vha} Parents & Educators

please visit nationalcollege.com.

Children are particularly vulnerable to the persuasive effects of advertising because of their still-developing
critical thinking and impulse control skills. Children are regularly and passively exposed to advertising online,
whether through influencers, paid advertisements, or sponsored content. Although 92% of 12-17-year-olds felt

confident recognising online advertising, only 37% correctly identified sponsored adverts in search results.

INFLUENCER MARKETING \.;i

Infiuencers are an increasingly prominent part of
children’s online experiences, with four in ten 3-17

year olds who watch online videos reporting that they
watch influencer content as entertainment.
Influencers can appear credible, relatable,
trustworthy and aspirational. Although seven in ten
12-17 year olds recognised a paid pannersmp, some
believed products were promoted be

influencers liked or thought they were S

PARENTAL PRESSURE
TO PURCHASE

Children’s exposure to online advertising
pressure parents to buy products they see tvarisca.
When told no, children may feel upset, treated
unfairly or left out when comparing themselves with
peers. With children potentially seeing up to 40,000
adverts ayear, parents cannot meet every request.
This can lead to arguments and put strain on family
relationships.

UNREALISTIC EXPECTATIONS (

Advertising often focuses on the positive effects of @
product, which can create unrealistic expectations

among young people. Children may be particularly
susceptible to these claims when they do not
recognise the persuasive intent behind them. They
may be more likely to believe that a cream will
“transform’ their skin, clothing will help them fitin, or
protein powders will quickly build muscle. Repeated
exposure to adverts such as beauty content can
normalise unreal ns and create

erial dissatisfaction or body image concems.

TEACH CHILDREN HOW TO SPOT ADS

Help children to recognise when content g to sell them something. Teach them
to ook for signs such as ‘#ad, ‘sponsored’, ‘paid partnership’ as well as promo codes
or product links attached. Explain to your child that these adverts can be embedded
within videos, social media posts, games or influencer posts and are not always
obvious to identif children recognise these advertisements can make them
less likely to be influenced by them.

a B
DEVELOP CRITICAL THINKING SKILLS

important to encourage children to question what they see online rather than
automatically believing it. Encourage them to stop and think before clicking. Have
them ask themselves, ‘Why am | seeing this?’ and ‘What are they trying to get me to
want/buy?’. Remind them that adverts and influencers only highlight the positive
aspects of a product. By developing these skills, children will begin to recognise,
question, and respond to manipulative marketing practices.

L oy’
Meet Our Expert
Dr. Claire Sutherland is an education consultant and digital safety expert,
abackground i
in cyberbullying with hands-on experience, deliveri

wellbeing workshops and policies for schools across Australia and now in
the UK.
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Users of this guide do so at their own discretion. No liability is entered

HARMFUL ADVERTISING

Children can encounter online advertising through
games, videos, social media and links, meaning they
may see content that is inappropriate for their age.
This can include products or messages that influence
attitudes towards body image, health or behaviours
such as gambling. Repeated exposure to beauty
content can normalise adult-oriented beauty
routines and psychological pressure.

HE EiE |
UNINTENDED PURCHASES

Online advertising can encourage young people to
make purchases. Ofcom found that 58%of 817 year
olds had spent money online, with 27% saying adverts
encouraged them to spend and 22% influenced by
influencer content. Despite this, a third of the children
regretted an in-game purchase, while almost half
said they were unclear about what they were buying.
This can lead to children spending more than
intended or making purchases without fully.
understanding the cost o product, adding pressure
on parents tospend.
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LACK OF ADVERTISING
TRANSPARENCY

Advertising is not always obvious to children,
particularly when influencers promote brands,
products or services wlm

an advert, or when a

entertaining content i e positive language.
Children may not realise that the adverts are
promoting something, making the recommendation
seem more trustworthy and more influential.
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ENSURE PAYMENT DETAILS ARE LOCKED DOWN

Avoid saving your bank card details on children’s devices, games or apps wherever @
possible. This can help reduce the risk of children making accidental or impulsive
purchases following seeing an advert. Check the purchasing settings on games and

social media accounts and use parental controls or purchase approval settings

where possible. Talk to your child about the importance of asking before making a
purchase online.

-
ENCOURAGE OPEN COMMUNICATION

h important to set age restrictions on games and social media, inappropr
adverts can still slip through. Talk regularly with your child about adverts or
influencer content they see online. Open communication makes it easier for your
child to come to you ifthey have any questions about products or inappropriate
content. It also helps you understand what your child is being exposed to online and
where mey may need support.

The
National
College’

@wake.upwednesday o' @wakeupweds

to. Current as of the date of release: 30.10.2026

Online Safety and Scams

Please see the link below for November's Online Safety video from Knowsley Council:

Online Grooming



https://www.knowsleyclcs.org.uk/wp-content/uploads/2026/10/Online-Grooming-November-2026.mp4

For information on talking with child about social media, please click on the following link
which will take you to the Internet Matters website: Internet Matters: Talking with your child

about social media

Join our School Lottery
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HAWTHORI
COMMUNITY PRIMARY

@ JOIN OUR LOTTERY JE1 e
@ BOOST SCHOOL FUNDS -./i

38 WIN CASH PRIZES g3

Tickets cost just £1 a week

The easy way to help us raise funds

Local cash prizes every week

Chance to win the £25k jackpot

To start supporting, visit:

yourschoollottery.co.uk

and search for: Hawthorn Community

Supporters must be 16 years of age or older


https://www.internetmatters.org/connecting-safely-online/advice-for-parents/first-steps-on-social-media-to-support-young-people/having-meaningful-conversations-with-young-people/

Community News & Events
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KETTERING’S GOT A u EraeS Ll

REPAIR CAFE!

Got something broken?

Bring your:
Kitchen knives

Textiles & clothing

Small appliances
Well-loved toys
Bicycles
Electronics
Jewellery

and more!

help fix your items
while teaching you
valuable repair
skills.

Let’s reduce
waste, save
money and extend
the life of our
favourite things!

Refreshments and
cakes available in
our café while
you wait. \

WHEN? WHERE? Dolneed

?
2026 DATES  sTmicHAEL's 'O POOK?

Feb21|May16 CHURCH No, just turn
Sep19|Nov2s SZGARFIELDST up with your
10am-1pm NN15 6BU item.

If you have any questions or would like to volunteer
o help, contact repaircafekettering@gmail.com
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' LONDON _ROAD TO HEADLANDS |
ADVENT WINDOW TRAIL

Wanttodo  SCAN QR
/ awindow?  FOR MAP
ael's Church ~ Text 07792
at 10am 510671




Dates For Your Diary...

Mon 16th Nov: Friendship Week

Odd Socks Day

Y6 Bikeability starts

Little Hawthorns (2-3pm)

Tues 17th Nov: Reception 2027 : New intake tour (4pm)

Tues 24th Nov: Reception 2027: New intake tour (4pm)

Thurs 26th Nov: Reception 2027: New intake tour (4pm)

Tues 1st Dec: KS2 Celebration Assembly - invite only (1pm)

EYFS & KS1 Celebration Assembly - invite only (2.15pm)

Reception 2027: New intake tour (4pm)

Weds 9th Dec: EYFS Nativity for Parents - Performance 1 (9.30am)



KS2 Christmas Concert at St Peter and St Paul Church, Market Place, Kettering
(1.30pm)

Thurs 10th Dec: EYFS Nativity for Parents - Performance 2 (1.30pm)

Mon 14th Dec: Little Hawthorns (2-3pm)

Tues 15th Dec: Y3 trip to the Panto (1.15pm)

KS1 Christingle Making Workshop (2.30pm)

Weds 16th Dec: KS1 Christingle at St Michael's Church (2.15pm)

Thurs 17th Dec: Kingswood Christmas Lunch

Friday 18th Dec: Santa's Grotto

Carols Around the Tree

Break UP




ANCHORED SCHOOLS
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GOLD AWARD
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